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1. FafRe Ryfermz wa @ wom o - 1x8=8

State whether the following statements are
True or False :

(@) CRR TN o8 R W I SIS q&
IeeT 2’ =i w1

" Services refer to social efforts which

generate the satisfaction of an
individual.
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(b) o fagra @A, TR W AT TEse :?
CICR! ,'
Service triangle includes company, g
employees and products.

(c) Ream «fee 2o IR o3 |

The marketing environment is the
external environment.

(d) TR oA R FoF R |

Tangibility is a distinctive feature of 5
goods.

fe) &S &I IRl =7 |

Market segments are measurable.

ij] @«mm.wmwwa;ﬁ;ﬁm
1Refde = 3'e IR CFqS QN o =7 |
- Quality of services varies
person whereas quality

are standardised,

—— .

with time and
in case of goods

S N —

(9) SRIRTF TS ey II® R w@q el
Teolm

Perceptual mapping
or map of a market,

!
4
i
/|
i

Produces g picture
(h) SWOT 3 221 R, e, spezpo e o |
~ SWOT stands for strengths v
tes - » Wi
opportunities’ and threats, eaknesses,
1
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(2)

(b) ORI fIgrs @A, FHR AP AT ABYS
I

Service triangle includes company,
employees and products.

(c) Rem et e ARIT ICRI |

The marketing environment is the
external environment.

(d) TERF Ta AT FoF AR |

Tangibility is a distinctive feature of
goods.

(e) A& &R AR = |
Market segmeénts are measurable.

() B GRI FTE ACHE WF JE Roww
IRf¥e = T AR (FIS BNBT TF =7 |
~ Quality of services varies with time and
person whereas quality in case of goods

are standardised.

(9) SRYRINE VPIe I&F 9¥R =R S2@) o)
Teom 7 |

Perceptual mapping produces a picture
or map of a market.

(h) SWOT e F'=t i, [T, S e i |

SWOT stands for strengths, weaknesses
opportunities’ and threats. ’
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2. TR R @ sk 5 G o - 4x4=16

Write short notes on any four of the
following :

(a) o Rem fags
Service marketing triangle

(b) CRR BNe
Quality in services

(c) A=Y CHAR Ldor
Customer expectation of services

(d) o5 Rt
Promotional mix

(e) CHER Q{0
The service concept

(H =Ko o 23l Rfes Rewm

Nature-based segmentation of Tourism
Industry
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(4)

o] 2R Teg o

Answer the following questions :

3. (a)

(b)

4. (a)

(b)

22p/881

CRl R wieond BRI GRR afies @

Rfen SR wiftre fa | 4+10=14

State the significance of service
marketing. List various bases for
classifying services.

931/ Or

SIS ORI 109 REPR FRPIR I 3997 |

Describe the reasons for growth of
service sector in India.

IR CWHR Aore R aom @eiz o
IR AL T | :

Discuss the factors that influence
customer expectations of service.

%31/ Or

T I A 41 | o7 TwE A4S 2 Ry

14

14

TR M FAN 4 4+10=14

Define target market. Explain various
approaches towards target market.
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(5)

5. (a) A I WA T A Rejee zm%za

Rermz & &2 4+10=14

Explain the meaning of branding. What
are the roles of branding in service
marketing?

34qr/ Or

(b) °1U BNBR TRIETO AT IPRPHR HCEARA
901 14
Discuss the causes behind service
quality problems.

6. (¢) CWR TERFIIS AT 7 WF PR ey
el 41 | 4+10=14

Discuss about the meaning and role of
branding in marketing of services.

%1/ Or
(b) TR crR IwRTITE R o1 ey st
e 14

Give a brief note on marketing of
hospital service.
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