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1. (a) ﬁﬂﬁﬁ@ﬁ?{ﬁﬂ{iﬁﬂﬂﬁﬂm: 1x3=3

State whether the following statements
are True or False :
() ReAm S|
Marketing is producer-oriented.
(i) O PR (R AP T PR afewm
S < |

Information search is the first stage
of consumer buying decision
process.

(i) IfEre RE Cxo= I @SS |

Personal selling is a two-way
communication.
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(2) (3)

(b) e Wl {AGRCEIN ~[e 41 : 1x3=3 ' (d) SErE AR
Fill in the blanks of the following : Online marketing
() T feh fanfae-<=m, , S (e) @@ R
: ST | ;
Product mix
The product mix is three- [ ojﬁ%]— S
dimensional-breadth, , and 3. (o) Retrem el o o sl
Hodasn e e 9Fg Sy 491 | 2+(4+4)=10
(i) A% SRS T ms@-q' A@ oS Tw 0 Define marketing and state its objectives
E ; < T T and importance in today’s world.
I ; . 941 / Or
Setting a very high price for a new
product initially is known as . (b) = Rere & 2 g Rememy e R
(i) 2 N BT 03 S 21 ST T 9911 GFfeRes {et e 19 Tore

fofe 2’37 2+(4+4)=10

What is market segmentation? Discuss
the bases for market segmentation.
What will be the suitable base for the
marketing of television?

ARSTN ST #[T 24 I |

it identifies the product and
distinguishes it from other
competing products.

2. were fr R e fefibm oy et fori 4x3

4. (a) aEFd wnd [ ames @ Praew afe

Write short notes on any three of the AT 4 3+7=10

following :

R What is consumer behavior? Explain the

(a) TR o{fqga process of consumer buying decision.
Marketing environment ey

(b) TR fir ; (b) b1 fHT PO PR (TS eeR (o
Marketing mix fafen wreEa WF AT M I 34 |

5+5=10

(c) ifEs et Describe the various internal and

Social marketing external forces that influence the pricing

strategy of a firm.
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(4)

2\ /%)
G ﬁmﬁ Free B @2 oom R Somemes = o0

HTCoAT 4T | 3+7=10
What do you mean by promotion?

Discuss the components of promotion
mix.

<1 /Or
(b) R SRR T o | Repem sicasere IRz

CFPETRR S 41 | 3+7=10

Define marketing research. Enumerate
the techniques wused in marketing
research.

6. (a) 99 &we I B @2 AT FRvE
(Frg=ifo) fafen *pfEe Reem @P@ @
i = o Ry 36 701 4+8=12
What is meant by product life cycle?
Describe how marketing strategies

change during the different stages of the
product life cycle (PLC).

4T / Or

(b) RoTR o &2 Revm e e zem
CICETRT PRI REH SICeA®Al 911 4+8=12
What is channel of distribution? Discuss

the factors influencing the choice of
channels of distribution.
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