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Explain the nature and importance of
marketing as a business function.
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What do you understand by product
planning ? Discuss in brief, the process

of introducing a new product.
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Define packaging. Highlight the
essential features of good package and

its role in marketing.
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Explain discount and rebate as a part
of price mix and outline, in brief, the
factors that influence pricing.
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Discuss in brief :
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Different kinds of retailers
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Role of small independent retailer
in a distribution channel

TDC (Special) POM (G/S)/D 5 100



