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State whether the following Statements are

True or False : 1x8=8

(@) Once goods and services are sold, the
ownership goes to the buyer.

(b) There is no need of market
segmentation in service marketing

() ITDC stands for Indian Tourism
Development CorporatiOn,
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(2)

(d) According to gap model, the gap
between  service performance an c (b)
pPromises is known as service gap.

(€ SWOT  stands for  Strengths,
Weaknesses, Opportunities and Training: (@)

(7 Consultancy services are examples of
non-profit organisations.

(9) Intangible products are known &% (b)
non-physica] products.

(W) Dining area of a hotel is an example o
Physical evidence.

2. Write short notes on any four of the, k(e

following . 4

(@)  Growth of Service marketing

(b) ~ Customer eXpectation (b)

(c) PaCkaging of serviceg

(d) Positioning

(@)

e S i y

(e)  Service Mmarketing triangle
U 2

Y nderstandmg Service customers

b)
3. (a) Descp i j
enVi(:;be the  different . macr®
factor;]r;ental land micro-environment 8
| Service Marketing. °16/759
Pl16/759

( Conti™

" market segmentation.

Or N\ DA

What is service marketing? Distinguish-
between goods and services marketing.
3+8=11

Define the term ‘perception’. Explain the
process of perception in the context of
service marketing. 3+8=11

Or

Define service market segmentation.
Explain the factors that are generally
considered by marketers in service

3+8=11

Explain in detail about the elements of
expanded marketing mix in service
marketing. 11

Or
What do you mean by ‘quality’? Discuss
the quality model in service marketing.
3+8=11

Write in detail about the marketing of
financial services.

12
Or
What do mean by ‘tourism’? Discuss the
marketing practices in tourism
- industry. 3+9=12
( Turn Over )



7. (a)
()
P16/750

(&)

Define the term ‘advertising’. Explain

marketing.
Or

What is service gap? Explain the

. A . . -Ce
different causes of service gap in servl e
marketing, 3

o
( Conti™

s . . 'ce
the role of advertising in service



