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What do you mean by consumer

behaviour? Explain the determinants of
consumer behaviour. 4+10=14
Or

Discuss how consumer decision making
purchase involvement

changes as
increases. 14
Explain the scope of consumer
research. 14
or
What do you understand by information
search? Explain the information search
i cour.. 4+10=14
process in consumer behavué 5
Define culture. Explain 4?11% Kl
charactensucs of culturé
Or
Discuss the different

Define group- e
and their importance.
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Oor
‘Narrate the concept of VALS—Value
and Life Style’. 14
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