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for the questions
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.1, State whether the following statements are
True or False : 1x8=8

(a) Affluence in a society and growth in
services are not correlated.

(b)

Services are homogeneous whereas
goods are heterogeneous.
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(c)

(@)

(e)

(g)

(h)

2. Wri
; nte' short notes o
ollowing : MY four of th
e
a Zz
f(\ (@) Service ma'rketlng 2 4x4 J
% (b) Physical evidenCe gmentanon
(c) Expandeq markeg;
n
(@):§iMariecting of o v
cati
;}76) Mlcroqen"ir Nment f,
NOn-m 0r se
on T'Vices
etary Cost
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(2)

When a servi
TVIC€ company offers only one

package across its g
differentiated markert?;ket’ it is called

The service
C€ product is
features ahd benefits a bundle of

The price
of 3
salary, Stockbroking service is

Quality ig 5 1%

; ele i
business, ment in the service

A modified marketin
four Ps can be dse
marketing strate@.

clg mixX consisting of
as comprehensijye

homogeneous

heterogeneous g eem

on is to diy;
vide the
Mmarket

ents, nto

3. (@
(b)
4. (a)
(b)
5. (@
(b)
6. (a)
(b)
P7/734

(3)

Explain the different components of

service marketing triangle. 11
Or
Define services. Explain the reasons for
the growth of the services sector. 4+7=11
What are the various customer groups?
What are their distinctive
characteristics? 6+5=11
Or
Discuss the importance of the study of
consumer behaviour  in service
marketing. M 11
Z
What are the determinants of Service
Quality? How do they influence service
business? 6+5=11
Or
What are the tools of Sales Promotion?
Explain with examples for any two
: 7+4=11
services.
What is market segmentation? Describe
how market segmentation can be userl7 ¥
+ /=
for services. 4
Or
What are the components of the service f
marketing mix?
( Turn Over )



(4)

How do you understand g tourism offer?

Explain the marketing components of a g
tourism service, 5+7=

Or

(b) Explain the marketing practices of

hospitality services in India. :

5 M
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