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The figures in the mdrgin indicate full marks
for the questions

1. (@) Define online marketing. Discuss the
concepts of e-marketing and its
importance in business. 2+9=11

Or

(b) Define e-advertising. Focus your views
on traditional advertising with respect
to e-advertising. 2+9=11

2. (a) Discuss the designing parameters of
online Webstore fronts in e-marketing. 11
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(2) | (@3t

Or 6. Write short notes on the following : 4x4=16
(b) Explain how to build trust and loyalty (@) e-promotion
among the customers in Web-based ; (b) Link building strategies
i atieting 11 () Communication interfaces of e-CRM

(d) Scope of advertising

3. (a) Discuss the term directory advertising
and listing in search directories wj
with ' ' A
2 ea i A 7. What do you mean by the following? 1x8=8
. ; (@@ WWW
: b) CRM
(b) Define §e:'arch engines. Discuss about 1 i i
the.posxtmning and ranking in search R
engines. 2+9=11 () RN
: 3 \ (e) Transit selection
. (a at |
(a) ki tianr; ::;tstom;r automation and 1 ) ¢ oz
Oomation wij |
g with respect to | (g) Browser
6+6=12
3 | (h) Internet
(b) Discuss the applicat:
pplications of e- '
content management. S 124 s
S. (@) Whatis M-Commerce? Write the varioys
means of e-promotion with
e-advertising, reSPECt2t09 11
+ — |
Or ; |
(b) D1§cuSS how to promote e-advertisin
using massage ang media % 11
3 |
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