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Write True or False :
() & AT R e AR I
o |
Small-scale industries are suited for
creation of employment.

(i), " R S AR AR |
Small-scale industries are capital-

intensive.
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Management and control of small- ' The first step for product planning
scale firm is in the hand of owner. ' is

() °& cféte s Rogdt SRg o (idea formulation/commercialization)
Rl (i) % 7Fa, TE S T TR T
Good branding serves as a silent iR AT e =
promoter. (R00%/55vY)

The Micro, Small and Mt_adium
(B) RS I @ S MR 1x4=4 Enterprises Act was passed in the
Fill up the blank . ! year
words : ® With appropriate (2006/1986)
l
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(et o) 2. vy v Bt (B i
Production is meant for f Write short notes on (@ny four)
goods, — © oo R
' (a) T‘ﬁ qﬁ te rise
(marketing/ consumption) Advantages of small-scale enterd
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I Quality control technology 10r s
(C’Rﬂ%awﬁm /8 o fﬂwlj | business
Innovation is ; .
times be:caml ® Important in modern (c) TR T g
seof . . i Types of working capital
| (tremendous _
) - Sector/ st competidon @] BRI pE
mpetition) Channels of distribution
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4. (a)
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RE a2
Sales promotion

E-commerce and small business

ks M mﬁﬁ s

o S AR B v
o) ¥ 3+8=11
Deﬁne Sman~ .

relationship sbc:il;eizdusﬁy Discuss the
large-scale unit. 1 small-scale and
: SR1T /Or
Rfw 2 e
I R M:;g SIF Fw Soife afev,
Explain Al 4+7=11
~the diffe

and  smal] ¢p rent types. of micro

characteriap:..  ETPrises !

Cteristics, » and their
LS
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locationp D)i’::;‘1 understand by plant
be taken o> the different factors

: in :

selecting the | to consideration while’

Uunit, ocation of an industrial
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o337/ Or.

SHeR FE SRR IEH  AIRR R
tRewe bor  @ona R el
Sipfrr R sl 3911 11
Discuss the various schemes initiated

by the Government to, encourage
technology upgradation in small-scale
enterprise in India.

g I sfepme  Rfea  &W R
mﬁﬁmﬂmmmﬂwu 11

Discuss the nature of various financial

requirements ina small-scale enterprise.

wed1 /Or

s@wmﬁswﬁgﬂﬁ?ﬁﬁwﬁm

fRca e ¥ 3+8=11
What is fixed capital? Discuss the
yarious sources of fixed capital.

e e f | R T 2O
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| 3+8=11

Define marketing. Discuss the various
marketing problems faced by the small-

scale enterprises.
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©{T /Or.

S RY e ﬁm (R F0 1
ﬁw ® 6+5=11
Explain the advantages and limitations
of advertising, :

Gl R o — T TR
L S sren ke o
TEPHR R T 2+10=12
Define industrial sickness with reference
to small-scale indy

signals and Symp
sickness.

stry. Enumerate
toms of industrial

33T/ Or
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TGOS R e ey 12
Explain the concept of capacity
utilization with the h

: elp of installed
capacity and idle capacity.,
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