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1. Answer the following as directed : 1x8=8

() Menti(?n ~an adverse impact of
globalization on the rural economy.

(b) Write the full form of ISI.
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2. Write short notes on any four of the

(c) State one of the differences between following : 4x4=16

rural market and urban market.

_ (a) Scope of rural marketing
(d) Branded products are sold at a

higher price than unbranded ones. | (b) Rural market opportunities

( Write True or False ) (c) Rural distribution channels

(e) Business logistics is g part of (d) Dynamics in rural marketing
physical distribution. | (e) Rural retailing

( Write True or False )

A - 3. (a) “Rural market suffers from a
(0 Digital banking can be resorted

variety of constraints.” Explain these

through ‘ constraints and suggest measures to
: ints. =
() mobile phones 'l overcome these constraints 7+7=14
() Internet &
J (b) Discuss the evolution and develop-
() green channel Spster ' ment of rural marketing in India.
(iv) All of the above 7+7=14
(v) None of the aboye
Ch 4. (@) What do you mean by rural
( Choose the correct answer | | marketing environment? Explain its
i RS | : T S
(9) The process of dividing a market into | dimensions 4+10=14
— 18 called market segmentation. ! Or
( Fill in the blank ) . (b) Discuss the impacfc of economic and
(h) State one of the bas : ’ social-cultural environment on rural
asic objectives of : ] &
the Consumer Protection AJ t. 1986 { marketing operation. 7+7=14
ct, . |
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S. (a) Discuss the importance of market
segmentation in rural marketing
decisions and briefly explain the
methods of market segmentation.

7+7= 14
Or

(LA oW are . markets

Segmented? Is segmentation always

necessary? Discuss. 4+4+6=14
6. (@) What factors are taken into
consideration  while determining
the price of a consumer product?
Discuss. 1
Or
(b)

What are the major logistic decisions
I rural marketin

g? Briefly explain
€ach one of them

g 1

P7/789 ( Continuet



