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1. Answer the following as directed : | 1x8=8

(a) International marketing and foreign
trade are the same.

( Write True or False )

(b) Write the full form of EPRG.
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(@)

(e)

(g)

(h)
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Mention any one of the problems in
International marketing,
Is India a member of ASEAN?

( Write Yes or No )
Staying competitive in the international

mar i
# ket is .th(.e only way to survive for
ng-term in international marketing.

( Write True or False )

l;-?duCts Which can be purchased
efft:c)p.nantly, Immediately and with little
rts are called products

( Fill in the blank )

Purchasin al
g pow indivi
Here s S €r of an individu

(1) income

(f) savings

(i, i
‘ ) Prices, debts ang Credit availability
(iv) All of the above

( Choose the correct one )

( Write True or False )

( Contin?

l
(3) k

2. Write short notes on any four of the

following : 4%x4=16
(a) Features of international marketing
(b) Essential features of a good brand
(c) Methods of payments in international
marketing
(d) Direct mailing
(e) Letter of credit
() Promotional aspects of packaging
3. (@) What do you mean by international
marketing? How does international
marketing  differ from  domestic
marketing? 4+10=14
Or
(b) Explain various factors which influence
the international marketing environ-
ment. 14
4. (a) Discuss the procedure of exporting
goods. What are the significances of the
export documentation? 10+4=14
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(b)

uS5a(a)

(b)

6. (a)
(b)
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(4)

Or

Describe, in brief, the process of

identifying and selecting  foreign |
markets. 1

Discuss the advantages of product
standardization worldwide. Under what
circumstances should the product be
adopted to local conditions? 7+7=1

Or

What do you mean by international
pricing? Explain the factors influencing
international pricing decision in the
overseas markets. 4+10‘1‘

Discuss the role of various promotional
methods in internationa] marketing. !

Or
i)ls.cu.ss the varioys components of
ogistics Mmanagement in international

mark'eting. What role does e-logistics
play in overseas marketing? 9‘*‘5‘1
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