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1. Answer the following questions as
directed : 1x8=8

(a) The density of population in rural
markets is high/low.

( Choose the correct answer )
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(b)

(c)
(d)

(e)

(9)

(h)
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State one of the major problems

following : 4x4=16
faced by rural marketers. s
(a) Dynamics in rural marketing
Write the fu
1l form of EQUs. (b) Rural communication system
Mention one of the Rural (c) Importance of Product Planning in
Development Programmes (RDPs) of rural marketing
the Governm :
ent of India. (d) Occupational pattern of rural people
Mark_et Segmentation is a process of (e) Logistic decisions in rural marketing
i and breaking
etero :
Sub-mi:ie:us market into — g, (a) Define the term Rural Marketing’.
€ls or segments. Discuss the importance of the study
(FEill in the Blankdl of rural marketing. G-10=14
Or
& to designi
and putting it op th G (b) Discuss the challenges faced by
© package- rural marketers. 14
( Fill in the blank )
Name the Rt ¢ of 4. (a) Discuss the rural marketing
CommUniCation of irll)formatigll;n;boﬂt environment. 14
the Products, : Or
Trade Fajp ; () Explain the impact of geographical
S L (4
an importaarid Exhibitions pI‘C"nis and socio-cultural factors on rural
Promot; avenue of sal marketing operations. 7+7=14
on to the rural marketefs‘
(Write True or Fals® ! 3p/g53 ( Turn Over )
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(3)

2. Write short notes on any four of the
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(4)

S. (@) What do you know about rural
market segmentation? Explain the
prerequisites for effective rural
market segmentation. 4+10=]

Or

(b) Briefly explain the different bases for
market segmentation. What will be
the suitable base for the marketing

of mineral water in rural market?
Explain. 7+7=]

6. (@) What is meant by marketing
strategy? Explain the distribution

strategies to reach out effectively
into rural markets, 4+10=:

Or

(b) Discuss the diffe
Product Plannin
market,

rent stages in
g process for rural
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